C. X-Ray 4.0 Quick Reference Guide

X-Ray has been designed to provide your radio stations with the intelligence you
need to maximize revenues from your current and prospective advertisers.
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Jump Buttons

Allows you to “jump” from the current
screen to another screen in the X-
Ray program, without having to go
back to the Setup Screen.




Fundamental features that apply
to all X-Ray 4.0 Queries:

The top portion of each Query screen (above the line)
contains options that must be selected to run any query.

The Select button to the right of the Stations drop-down
box allows you to select a single station, any combination
of two or more stations, or an entire cluster. First, click the
Select button. Highlight one or more stations on the left
and click Add to move them into the right box. (The
stations in the left-hand box are those that are available to
you. The right-hand box will show those stations you've
selected.) Click the OK button twice to confirm your
selection.

The down arrow next to the Period drop-down box allows
you to select the month for your Query. If you select any
month other than January, the resulting report will show the
selected month and the Year-to-Date information for that

Query.

]

Shares Query shows total Radio market spending and
your station’s revenues, shares and rank among
advertisers for a specified month and Year-to-Date.

Interval Shares allows you to generate reports for a time
frame other than Year-to-Date (e.g. a quarter or rolling 12
months.) Select the first and last months of the period you
want from the pull-down menus in the Period Range drop-
down boxes.

Advertiser History allows you to see the month-by-month
Radio spending history (to the limits of your database) of
an account, both for your station(s) and the total market.

Cluster by Advertiser lists the revenues and shares for
each station in a cluster for a specific advertiser.

Share Trends Graph is a line graph, showing your
station’s share of revenue for a specific account over the
entire span of your database, or for a specified time frame.

Key Accounts shows the largest advertisers on your
station or cluster. Select the Period or YTD, which type of
accounts, and how many of your top accounts you want to
see in the report

Market Key Accounts shows the top Radio advertisers in
the market ranked by the specified month or by Year-to-
Date.

Key Ten Graph displays the current Year-to-Date
revenues for your station or cluster’s ten highest revenue
accounts, with prior year data if available.

Market Key Ten Graph displays the current Year-to-Date
revenues for the Radio market'’s ten highest revenue
accounts, with prior year comparison if available.

The Show Accounts box in the bottom portion of the
screen allows you to select All Accounts, Local Accounts
(with sub-categories of Local Direct and Local Agency), or
National Accounts.

The Change Sort button allows you to rank results by
Advertiser (alphabetically), by Station Revenue or Share
of business, and by Market Revenue, based on the current
month or the Year-to-Date information. You can sort in
Ascending order (smaller numbers at the top) or
Descending order (larger numbers at the top).

The More Criteria button allows you to further refine your
search. You may choose a specific advertiser. Just type in
the full advertiser name, or place an asterisk in front of a
portion of the name (i.e.” *ford ”. Click on View Results
and you will see all the advertisers that include “Ford”.

To limit your search to larger accounts, type an amount in
the YTD Market Revenue Minimum box. To look for
accounts where your station performed well, type a share
value in the Minimum YTD Station Share box. To look for
accounts where your station was not bought, type 0 in the
Maximum YTD Station Share box or the Maximum YTD

Station Revenue box.

Use the Growth Query to show a station or cluster’s
growth from one year to the next on a per-account basis.
Select December as the Period to see complete Year-to-
Date totals. Use More Criteria to limit the Query to a
single advertiser or by the amount of revenue or percent of
growth.

Interval Growth Query. Similar to Advertiser Changes,
but you can limit your search to a specific time frame, i.e.,
a quarter. Different from Advertiser Changes in that you
can limit your search to advertisers who spent some
money in Radio in both years.

Market Growth shows which accounts are spending more
(or less) in Radio this year vs. last year, for a specific
month or Year-to-Date.

Advertiser Changes allows you to look at accounts on
your station or cluster that are spending Radio advertising
dollars this year, where they spent none last year, or
accounts that are spending nothing this year, where they
spent money last year. You can look at data by individual
month, or Year-to-Date.

Market Advertiser Changes reports which accounts were
buying Radio in the market last year, but not this year, and
which accounts are buying Radio this year who did not buy
last year. You can limit your search to accounts who spent
more or less than a specified amount.

Non-Returning Business. Search the accounts that your
station has lost from last year. Have they really left the
market, or are they still buying Radio, just not on your
station?




Agency Tab

Agency Sales allows you to view all of the Radio advertising placed by a selected advertising agency during a specific
period. Once you have chosen your station/cluster and the month for the report, click on the down arrow to the right of
the Agency drop-down box. This opens the list of agencies in the database. As you type the first letter or two of the
agency’s name, the program goes to the agencies that begin with those letters, making it easy to locate and choose the
agency you want to view. After choosing your Sort, click on View Results to see the report.

Agency History allows you to track the Radio expenditures of a selected agency for your station or cluster and the total
market over the entire time span of your database.

Agency Performance Graph displays the current Year-to-Date Radio spending for the station or cluster’s ten highest
Radio spending agencies, with prior year data if available.

Cluster Shares by Agency shows the total market Radio spending for a selected agency, along with each station in
your cluster’s revenue and share of Radio spending, for the period and Year-to-Date.

Agency Summary allows you to rank the agencies in your market according to their Radio advertising expenditures.
Choose the station, the period, whether you want to limit your search to Local or National agencies, and which method
of sorting the data you want to use. Once you view the report, you have the option to jump immediately to the Agency
Sales Query and the Advertiser History Query by clicking on the buttons at the bottom of the screen.

Industry by Agencies allows you to quickly survey the list of agencies spending Radio advertising dollars in a specific
category. If your station’s audience indexes above average in a category (automobile, for instance) you can quickly find
those agencies who purchase media for advertisers in that category. The report tells you which agencies your sales
staff should be focusing on. Select your station/cluster, the month and click on the down arrow to the right of the
Industry drop-down box. Type in the first letter or two, and the program goes to the category you want. Choose what
type of Accounts you want to look at (All, Local or National) and choose your Sort, and click View Results.

Market Key Agencies Graph displays the current Year-to-Date Radio spending for the market’s ten Agencies
spending the most on Radio, with prior year data if available.

Industry Tab Multimedia Tab

NOTE: In order to deliver your Radio data as quickly as
possible, we process the Newspaper and Television data
the following month. Your Radio data will always be one
month ahead of your Newspaper and Television data.

Industry Shares shows the station or cluster share of
Radio revenue for all advertisers in any one of 46 product
categories. More than 30 of the categories contain sub-
groups that you may select.

To view the most recent Multimedia data, you will need to
select the month prior to the latest data you have in your
database. For example, when you receive your Radio
data for April, select March to view the latest Newspaper
and Television data.

Industry Summary gives your station or cluster’s share of
Radio spending for all 46 product categories. If you double
-click on an industry shown in blue, you will jump to a page
showing the sub-categories that comprise the category’s
total spending. If you click the box to the left of an industry,
an arrow will appear in the box. Clicking on the Industry
Shares Query button at the bottom will jump you to a
listing of all the advertisers in that category.

Total Media shows the selected month and Year-to-Date
spending in Radio, Newspaper and Television for all

advertisers. Can be limited to a single product category or
Industry Performance Graph compares Year-to-Date sub-category.
Radio spending for the top ten advertisers in a selected

product category with prior year data. Media Shares shows how your station is doing in relation

to Radio spending as well as total media spending, for the
period as well as Year-to-Date, for a single advertiser, or
all accounts in the database.

Industry Growth compares station or cluster revenue for
each product category for a specified month or Year-to-

Date with prior year data. ) o )
Advertiser Quickview allows you to see how your station/

cluster has performed within Radio and total media for a

Market Industry Growth shows the growth (or decline) in ¢
selected advertiser.

Radio spending for advertiser categories compared to the
previous year. If you double-click on an industry shown in
blue, you will jump to a page showing the sub-categories

that comprise the total industry’s Radio spending.

Media Advertiser History shows Radio, Newspaper and
Television spending, by month and Year-to-Date, for a
single advertiser, for all the months in the X-Ray database.




Tasks you can perform with X-Ray:

Planning and Prospecting:

Shares Query: which advertisers spent money in Radio in a given period, and what was your station’s share?

Total Media: how does the advertiser allocate their spending among Radio, Television and Newspaper?

Market Growth: which accounts are spending more (or less) in the market this year compared to last year?

Market Industry Growth: for potential advertisers. Given the nature of the audience your station delivers, what product
categories should you be focusing on?

Interval Shares: which advertisers spent money during a specified period last year, but aren’t spending this year?
Which advertisers are new to Radio this year? Which advertisers spent money in a given quarter last year, but you
weren’'t on the buy?

Agency In-Depth:
Agency Sales: what accounts does the selected agency place, but your station is not on the buy?
Agency History: how has the selected agency’s Radio spending been trending over the past year?

Account Research:

Advertiser History: shows an advertiser’'s Radio spending month by month. You can see which months the advertiser
was active, and which months your station was included on the buy.

Media Advertiser History: shows an advertiser's month-by-month spending in Radio, Television and Newspaper.
Advertiser Quickview: shows the advertiser’'s spending allocation between media and your station’s performance.

X-Ray Product Categories (and Sub-Categories)

Amusement/Theme Parks/Museums

Amusement/Theme Parks Museums/Zoos
Appliances & Electronics
Auto Dealers/Dealer Groups/Manufacturers/Rentals

Auto Dealers Dealer Associations  Auto Factory
Auto Parts/Service
Beverages

Alcoholic Non-Alcoholic

Casinos/Lottery
Charitable/Religious/Non-Profit/Government Agencies

Charitable Religious Government Agencies
Communications/Cellular/Public Utilities

Comm. Providers Cellular Stores Public Utilities
Computers/Office Furniture/Equipment & Supplies

Computers Software Office Equip./Supplies
Concerts/Theatre/Movies

Concerts Theatre Movies

Consumer Products
Department/Discount Stores & Shopping Centers

Department Stores Discount Stores Shopping Centers
Drug Stores/Pharmaceuticals

Drug Stores Pharmaceuticals
Education

Seminars Trade Schools Colleges/Universities
Entertainment-Other

Night Clubs Fairs & Festivals Circus/Childrens Shows
Financial Services

Banks Investment Firms Mortgage Lenders
Foods

Foods
Grocery/Convenience/Liquor Stores

Grocery Stores Convenience Stores  Liquor Stores/Winery
Health Care

Hospitals/Clinics Vision/Hearing Cosmetic Procedures

Doctors/Dentists/Chiropractors
Heating/Air Conditioning/Ventilation/Plumbing

Heating/Air Conditioning Plumbing
Home Furnishings/Floor Covering

Floor Covering Stores Furniture Stores
Home Improvement

Contractors Pools & Spas Window Companies

Home Improvement/Lumber Stores

Customer Support Specialists
(818) 487-1197 ext. 1

Hotel/Motel/Resort/Tours
Lodging Travel Agencies Cruises
Visitors Bureau/Tourism

Insurance Companies

Auto Insurance Health Insurance Life Insurance
Internet/E-Commerce
Internet Service Providers E-Commerce

Jewelers/Clocks/Pawn Shops
Lawn & Garden
Music Stores/Video/DVDs

Music Stores Video
Oil & Gas
Personal Care Products
Personal Fitness & Weight Centers
Phone Entertainment
Political

Political Issues Candidates
Postal & Delivery Services
Professional Services

Attorneys Beauty/Massage/Tanning Salons
Accounting/Tax Services

Publications
Publications Book Stores

Real Estate/Retirement Communities
Real Estate Development/Communities
Real Estate Agents
Recruitment/Employment
Employ. Agencies Armed Forces Recruiting
Restaurants
Fast Food
Security Services
Specialty Retail

Shoe Stores Clothing Stores
Sporting Events
Sporting Events Shows & Expos Golf Courses

Sports Teams/Associations
Sporting Goods
Television/Networks/Cable Providers
Television Stations Networks
Cable & Satellite Providers
Transportation
Airlines Transit Systems

Email support is available at:
xraysupport@millerkaplan.com

Miller, Kaplan, Arase & Co., LLP
4123 Lankershim Blvd., North Hollywood, CA 91602-2828




